	Profile of SBN Members	Comment by Zarnihtet HLAING: We have mentioned all members except four companies who do not want to be mentioned on  website, when we discussed with them earlier. 
	BASF is a global SBN member and creates chemistry for a sustainable future and combines economic success with environmental protection and social responsibility. BASF’s broad portfolio ranges from chemicals, plastics, performance products and crop protection products to oil and gas. Through research and innovation, we support our customers in nearly every industry in meeting the current and future needs of society.  
More Information: https://www.basf.com 

BASF – United States
https://www.basf.com
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Description automatically generated]De Heus Myanmar Ltd is one of the leading Livestock and animal feeds company in Myanmar and probably the best animal feeds in Myanmar. They also provide specialized animal feed to meet the needs of each Myanmar livestock farmer. 
More Information: https://www.deheus.com.mm 

FedWell Foods resources NGOs, governments, and charities who are dedicated to feeding the world’s poorest of the poor. This desire to provide profoundly nutritious, indigenously grown, and highly affordable food has led FedWell Foods to create a proprietary meal, which they supply to organizations that are helping the hurting.
More Information: http://www.fedwellfoods.com 



[image: A picture containing drawing

Description automatically generated]



Fresh Studio is an international consulting and research & development company. We are passionate about the world of food and are dedicated to professionalizing the agriculture and food sector of Asia (Vietnam and Myanmar). This enables us to develop creative approaches and solutions for our clients at every step of the value chain, from production to processing, quality assurance, logistics, distribution, and marketing. 
More Information: https://www.freshstudio.nl/ 
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Future Glory grows organic fruits and vegetables in conflict-affected areas of Kayin state and Shan state. By providing training and quality seeds to contract farmers, the company aims to create jobs and develop communities included in their supply chain. Future Glory provides varieties of seasonal fruits and vegetables which are tasty and give a full range of health benefits and Their chemical-free produce is sold under the brand Glory Farm to upscale supermarkets in Yangon for health-conscious consumers. 
More Information: https://www.futuregloryfarm.com/ 
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Description automatically generated]Healthy and Happy Families is the most reliable source of services for the people of Myanmar for improving nutrition and health of mothers, children and family members through promotion of nutrition education and support services.
More Information: Healthy and Happy Families




Kasante is a Kachin social enterprise (local ethnic group of Myanmar) based in Myitkyina, Kachin State developing food products that support local communities and have a positive impact on the environment. Kasante goal is to change the Kachin economy from being based on unsustainable natural resource use to sustainable product creation.
More Information: http://www.kasante.com 
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Koe Koe Tech is a Myanmar IT Social Enterprise which focuses on developing software to address key social issues in the fields of Health, Law and Governance, with considerable experience and an intimate knowledge of the local cultural context. we are intentionally Myanmar-centric and diverse by design: we believe that the best solutions are locally made and driven, and that diversity is a strength for Myanmar, not a weakness.
More Information: https://www.koekoetech.com 
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MAPCO was formally formed in August 2012 as the Public Company, fully owned by private investors. MAPCO intends to mobilize public savings and to foster broader investment in agriculture and agro-based industries of Myanmar. Using market-based approaches and strategies, as well as working in partnership with stakeholders from the farmers to the exporters, MAPCO promises and promotes sustainability and profitability in the interest of national food security, rice and agriculture sector development of Myanmar.
More Information: https://www.mapco.com.mm 
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METRO is a leading international wholesale company with food and non-food assortments that specializes on serving the needs of hotels, restaurants and caterers (HoReCa) as well as independent traders. METRO Wholesale Myanmar was officially launched in March 2019. Entry into Myanmar marks the 36th country in the German wholesale company's international portfolio. 
More Information: https://www.metro-wholesale.com 
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MILS is an innovation-focused company based in Myanmar dedicated to bring safety and sustainability to food chain. MILS is a company helping food producers including farmers produce safer, more sustainable and higher value products with innovative products and services strategically positioned along the agri-food value chain. Our Animal Health business in the upstream of food chain is providing farmers with safe and sustainable solutions to raise their livestock animals.
More Information: https://www.milsciences.com/value-creation  
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Myanmar Rice Federation (MRF) formally formed in 2012 as a national level federation, by restructuring and upgrading Myanmar Rice Industry Association (MRIA). MRF represents the private sector of Myanmar rice industry. The strategic members of MRF are Myanmar Rice Miller Association (MRMA), Myanmar Rice & Paddy Traders Association (MRPTA), Myanmar Paddy Producers Association (MPPA), Myanmar Agribusiness Public Corporation Ltd (MAPCO), and Rice Farmers, Rice Exporters, Millers and Traders. 
More Information: https://www.myanmarricefederation.org/my/about-mrf 
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New A1 Family Co.,Ltd, a private owned company, has become into a professional manufacturer and supplier specialized in chili powder, culinary crops and spices with the experiences of over 39 years in this line of business. To care about the health of Myanmar consumers, we are providing healthful, aflatoxin free, chemical free, pure and fresh chili and turmeric powder and other spices with affordable prices. Our factory was accredited by International certificates of food safety and quality management system; GMP, HACCP, ISO 22000:2018 and National FDA recommendation and HALAL certificates.
More Information: 
https://www.facebook.com/pages/category/Company/New-A1-Family-303570769824904/
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[image: Tint Tint Myan Snack – Singapore Association Myanmar]Tint Tint Myanmar is a group of companies headquartered in Yangon, Myanmar. We are specialized in Travels and Tours industry with over 500 strong workforce.
More Information: https://www.tinttintmyanmar.com/ 


Unilever is a global SBN member. Unilever's products are available in around 190 countries and owns over 400 brands. Unilever is organised into three main divisions – Foods & Refreshments (beverages and ice cream), Home Care, and Beauty & Personal Care.  As a SBN Global Member, Unilever can offer expertise in fortification, product reformulation, food safety, nutrition labelling, affordability, financial inclusion and marketing. 
More Information: https://www.unilever.com 
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Wilmar Myanmar is a diversified company invested by Wilmar international in Myanmar. The business has covered all provinces and major regions in Myanmar. In Yangon, Self-operated international terminals and supporting facilities, edible oil and grain storage warehouse, flour factory have been successively built.
More Information: https://www.wilmar-international.com 
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	Our members	Comment by Zarnihtet HLAING: Companies’ (in yellow highlight) profile have not been mentioned above as per their request.   
	Our Members 
Provide a list of members – list their commitments
	No.
	Member name
	Commitments

	1
	BASF
	· Product Formulation 
· Audit and Policy Compliance: All Consumers 
· Stakeholder involvement: support to develop nutrition policies/programs. 


	2
	De Heus Myanmar (Animal Feed Nutrition)
	· Support team health and well-being 
· Product Labelling
· Finance access to our livestock and aqua customers through bank loans
· Training and Knowledge support 


	3
	
Dikoda Ltd.
	· Support team health and well-being 
· Supporting lactating mothers in the workplace 
· Engagement with governments, policy makers and other stakeholders 


	4
	Fedwell Foods Ltd

	· Corporate Nutrition Strategy: Commitment to providing healthier foods, with specific reference to low-income populations
· Product Formulation, Labelling, Distribution 
· Responsible marketing policy: all consumers
· Support team health and well-being
· Support consumer-oriented healthy eating and active lifestyle programs
· Engagement with governments and policy makers
· Capacity Building of Staff and workers by attending trainings on nutrition and sanitation  


	5
	Fresh Studio
	· Improving product safety and quality 
· Enabling environment advocacy for Nutrition 
· Support and assistance SMEs


	6
	Future Glory
	· Product formulation, labelling and distribution 

	7
	
	Healthy and Happy Families Ltd
(social business)




	· Supporting lactating mothers in the workplace 
· Reporting Quality
· Responsible Marketing Policy: Children 
· Audit and Policy Compliance: Children 
· Support consumer-oriented healthy eating and active lifestyle programs 
· Health and nutrition claims

	8
	Inditex Trading (fashion retailer)
	· Support team health and well-being
· Supporting lactating mothers in the workplace 
· Commit to involve stakeholders in the development of nutrition policies/programs


	9
	Kasante (local food producer)
	· Responsible marketing policy: All consumers 
· Audit and Policy Compliance: All Consumers 
· Product Labelling


	10
	
Koekoetech IT company
	· Nutrition Governance & Management Systems
· Responsible marketing policy: all consumers
· Support team health and well-being
· Supporting lactating mothers in the workplace 
· Engagement with governments and policy makers


	11
	
Myanmar Agribusiness Public Company Limited (MPACO)
	· Corporate Nutrition Strategy: Commitment to providing healthier foods, with specific reference to low-income populations
· Product Formulation, Labelling, Pricing  and Distribution 
· Support team health and well-being
· Supporting lactating mothers in the workplace 
· Support consumer-oriented healthy eating and active lifestyle programs
· Health and nutrition claims


	12
	METRO Wholesale
	· Product Formulation, labelling and distribution 
· Health and Nutrition Claims
· Responsible marketing policy: All consumers and Children 
· Audit and Policy Compliance: All Consumers and Children 
· Support team health and well-being 
· Support consumer-oriented healthy eating and active lifestyle programs 
· Commit to involve stakeholders in the development of nutrition policies / programs 



	13
	Myanmar Innovative Life Sciences (MILS)
	
· Food Safety Laboratory Services 
· HACCP consultation and implementation services 


	14
	Myanmar Rice Federation (MRF)
	· Corporate Nutrition Strategy: Commitment to providing healthier foods, with specific reference to low-income populations
· Product Formulation, Labelling, Pricing  and Distribution 
· Health and nutrition claims
· Support team health and well-being
· Supporting lactating mothers in the workplace 
· Support consumer-oriented healthy eating and active lifestyle programs


	15
	New A1 Family
	· Product pricing and distribution 

	16
	REVA Company Limited
(Shoe)
	· Supporting lactating mothers in the workplace

	17
	Tint Tint Snack 
	· Improving product safety and quality 

	18
	
	Unilever Myanmar Limited



	· Product Distribution 
· Responsible marketing policy: All consumers and Children 
· Supporting lactating mothers in the workplace 


	19
	Wilmar Myanmar Limited
	· Product Pricing, Labelling, Distribution
· Responsible marketing policy: All consumers 
· Support consumer-oriented healthy eating and active lifestyle programs


	20
	Zhejiang Tongli Clothing Myanmar (Garment Factory)

	· Corporate Nutrition Strategy: Commitment to providing healthier foods, with specific reference to low-income populations
· Current stage: The company provides free meals for employees. 
· The plan for the future: Better nutrition with meals.
· Support team health and well-being
· Supporting lactating mothers in the workplace
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