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To become a member of the SUN Business Network (SBN) Cambodia, please complete the following
form and return it to cambodia.sbn@wfp.org. There is currently NO membership fee.

Iﬂgﬂ:ﬁ@ﬁ§/LﬁHLﬁS (Name of your organisation)3
gm&wma@/’?ﬁﬁm (Industry/Sector)3

Iﬂlﬂ : hJL’I:ﬂUS‘ SRS Sq‘:ﬂ(Contact name)s:
(Uﬁ‘ﬂiis SﬁmwﬂlﬁSUimm!UfU[ﬁHMSHﬁ 5200 SBN - This person will be your organisation’s focal point for the SUN Business Network,)

SN/ FNSUWNIU (Contact’s position / title):

HWENSHIBN (Email) *

USSINNSIHSSH (Tel):

mftﬁfﬂﬁﬁmﬂmﬁﬁ&f (Nutrition commitment)

(m&rﬁﬂnﬁzmmz&f’imm’fﬁ&imbzzmz:mmmz:?ssz:imz SIS RITGTINAS USRS FNUTIUSEISTRE N 1 AU STEIS 5500
PTG S FNUTIIUS S TUREHRA Y HARSF GGG S UNSY PSS aj/mGes” qu,ﬁzgjﬁms i&17 - |dentify at least one of your corporate
goals which will also contribute to improving nutrition in Cambodia. These goals will be your ‘Nutrition Commitments’. You may also decide to include an
additional ‘Voluntary Commitment’)

IGRIGHMIIIF (Headline statement)¢ (U a07ia0Ir 171 STLJLIILINF £ T

FIRais S SN g SIiSmMnLIsS S FNUTIIUS HILUAILFT - Please insert 2-3 sentences describing the overview of

your scaling up nutrition comm/tments)

INGR AT ULSFIIUBNGE (Summary statement)? (USSR N ST

G A AU TSNS SRR SR NG S SRS UTIIUSE (UNRI5S M1E0 Fnej)T

ISR ANIEIUIS SRS UG LSRN - Please attach a summary of your commitments to scaling up
nutrition, using up to 350 words. This summary will be updated on an annual basis)

IGAUMS Disclosures)? ((VEEUMNGLUST IS EILFMAISIS) ISUMMASTISISTS K AIINIOs Sy
gmfﬁg’;g%’pmﬁ[ﬁﬁm’mmmi YIRS AR AN FT NI A M8 iz
S’:ﬁQingmf[UmﬁfﬁHS,ZﬂﬂHmUﬁH[ﬁHCEﬂU 7 Please attach all required disclosures regarding production or
promotion of food products or beverages for children under 36 months of age and declared compliance with the Code.)

&G SIMT (Indicator (s)3

(FaNFEIG AT IEISHFW NATITN FEshSIgISAN IS/ NS SIFIILIGNS SFNUTIIUSEILAEFT - [dentify the indicator or ‘measure
of success’ which will help us to track the progress of achieving your nutrition commitment)

O aJufses “tick”
R UMmATM M EGE RGN Y UMMMNGA SIS S UNUE S UNIURYRYONIUR
ANUSHA (RHICISHROR WU U IWR{USUS (CEO) SIWARUERE(MD)
guonsiSsan: musi

Please tick to confirm that your organisation’s decision to join the SUN Business Network Cambodia has been
approved by the CEO, MD or a member of the executive management team

O (WMEURBSTISHUNN) dusial “tick” ISEjUIMAMBIUHE MU Yisgius(Retisiinsgs
UinmmMmy Datsni SBUSUMS(ENUS SHIGHRTIWISIRN{UISURYM

(RS TR G NS HA G USITMUSUR D SRS IS Eminisicics)
> = 1 = 1 U 7 1 e a1
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(For food companies) Please tick to confirm that your food and/or drink product(s) meet the relevant local standards

and regulations for commercial sale and distribution in Cambodia.
Note: You may be asked to provide relevant certification or licence information on the above, if required

O (MENURETISHUIG) usias “tick” (U SIOEURRAIUARETSINMER A ENUUASITREm
NS

(For food companies) Please tick if your company produces products targeted at children under the age of 2 years.

MWMNAIRRIUA SBN 812 SWMIMNAHR W UHSMISIMuMIUmEagou SicHSimy
'S‘ﬂﬁj‘lﬁ - By becoming an SBN member, you acknowledge the ‘Commitments’ outlined on the next page

huns & NEFUET (Name & Signature)s
MUUTIGS (Date)s

HiG(Email): cambodia.sbn@wfp.org.
www.sunbusinessnetwork.org
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T:TST,NEUINEUH?%GEUTI’(] ﬁJBﬁiﬁ‘r‘—ﬁSUﬂm mmj‘ﬁ“GISGﬂjSﬁUIﬁSmijﬁH (SBN) f‘ﬂ“i:ii:’ﬂ SH
ﬁ?UJ&?]H?’TFTEUT:TFTSWH‘Fﬁﬁ?L’S“ﬁTJIEUﬁ“FTBEUH?UﬂJUﬁH mﬂmmm@
Hf‘ﬁ‘?gﬂjﬁ_ﬂEUSﬁ‘FﬁIIUTI’(]GﬁwGE?ﬁIU’ﬂB-

Before you formally join the SUN Business Network to become advocates and supporters of improved
nutrition, we ask that you acknowledge the following commitments:

MAUNSHIUNRBEUIS/ANUSIUANHMZ A SBN SHIMUUANKIUAT SBNY HMIURNIS (Your
organisation’s commitments to the SUN Business Network and its objectives. You commit to) 3

IS SBN MYt SHSnSTHtUa SBN MM SHMNSUIMNUIAYERMINEMRYMT
SRTINWEAGISH AU UMUNIUSY 15161818 SUtS MmN anSIANTR U
[iEnsisgsh

Supporting the SUN Business Network and being active in its Vision to be the focal point for promoting
action by business towards improving nutrition for public health impact in Cambodia

NN UAMINHSISSIUN CUSUIESHIUNIUSY SH SBN AUt (21H1MY)

The Principles of Engagement of the SUN Movement and the SUN Business Network (see below)
ioAlusASEISgIsIHAEBUIS/nUSIUNEA SHAGESSIURIURHIUNHMA

IR sIuNiusy

Sharing general information about your organisation and its efforts to support nutrition

Iti‘ﬁ‘liiﬁ&ﬁi?ﬂ? LUiﬁ[UﬁiﬁCUi»ﬂUJ]_pﬁUﬁUﬂhﬁﬁ =

Shpmsaiﬁmﬁwaﬁ?ua nnUSI_l]mﬁt’nﬁiwmmS

Marketing consumables in a way that strictly follows and adheres to the established national regulatory
framework

T UMIANH S SIURGAIRIUE SFUNIUSY (Principles of Engagement of the SUN Business
Network Cambodia)s

& ey

UESASIHHUEIUSUSEuUSMBmMIUNGSS 1I88julsygwnumn SRSV Uil
SHASI [HUU

Members should act in line with a commitment to uphold the equity and rights of all women, men and
their children
m@&ﬁjﬂﬁf@gmﬁﬂWNMJ ME?SISU‘—TI:TE‘UEUCSI:I shmr—wammmma

ISR S HPIFUT I US Y URULEN WA USSR
iSMpmsouSiEgumnsismnuisfournumiusgisisngms

Members should recognise the importance of moral and soual action W|th|n a competitive nutrition
market. Be advocates for the cause of improved nutrition in Cambodia

ﬁji:ﬂi?.ﬁjﬁiﬁﬁjﬁ S%ﬁiﬁﬁmﬁﬁf’ﬂimiﬁJQHSﬁﬂlmeﬁimSLU‘FﬁﬁJt’nHSJT;’nﬁ
SmiSitnmEvESscup SHSsmAarsSrmIiinnAUSusly

Members should support and respect the protection of internationally proclaimed human rights; and
make sure that they are not complicit in human rights abuses
ﬁji:ﬁi?.ﬁjﬁﬁﬁwmﬁwamnmS’WJUMHhmempﬁn&’nﬁmmmammsms—ﬂmi‘[_iﬁa o
mmmlfaﬁsm’nﬁmmmmgmm@miﬁmz‘—mmmsmgr—ﬁ,m [a=plab] Sq‘:ﬁﬁji‘jﬁmij_‘iﬁ@

U STIHNEM NSNS (World Health Assembly) mﬁQﬁImSﬁMWEUﬁBIUﬁJB‘I‘Fﬂ
NI S%ﬁf‘i‘[:ﬂiﬁi"j"l

Members should comply with UN guidance on health and nutrition, with a specific reference to the
International Code on Marketing of Breast Milk Substitutes and World Health Assembly resolutions
related to Maternal, Infant and Young Child Nutrition

wmﬁﬁL‘ﬁiimﬁ‘lipmtﬂSﬁHImmﬁime‘ﬁUiUﬁ‘lmSﬁﬁj—ifﬂ THSHAIS I‘ﬁgﬁp‘r‘—l’“
SIS

Members should work against corruption in all its forms, including extortion and bribery
UENSAETFSSTFNIUUUSSMNTUIARBUSEE S1dsHSHMIEN SHYs1Ll
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Members should uphold the elimination of all forms of discrimination in respect of employment and
occupation

o wESAETUsyUiTFNSIRUESY SHAMISSUMNUANES SUTISMAIGITEUMN
Members should uphold the freedom of association and the effective recognition of the right to collective
bargaining

o UERIRARIMSRUHARUMIMIUTINS HSigasSagcifusis . _
ISHIUARYIMIS SUSNRNREAUTNSEITNS U INW REMUTHERGHE N SMAIHSAIZ)
SHNIONNW Utgﬁ?’étmﬁ UHIAMW&R ISR UUTNS
Members should support a precautionary approach to environmental challenges; undertake initiatives to
promote greater environmental responsibility; and encourage the development and diffusion of
environmentally friendly technologies

(MHUHSIMB O MIOEN WK GHE R eI SHIENEN (International Code of Marketing of
Breastmilk Substitutes )

UMMINSIAGISGIUSIIESHIUTIUSY (SBN) SEN Fi|SUNS ]

SUTHG 1IN EHSIMN S IR IIIINUR IO AN IUN S SAISN1EN L (BMS Code)
SHaNeNSISMINGNaAIINa SRANHSIEGIURUISN WU SFIFISIEEUL ST UM AIEN SRS
GUSWIESFIUTIUSE 18G]UTRAE SEFIIMIFENST SHS1MAEIS ZUCNSHFIUTIUSE /LY
SBN PSS SUANURANI: ] 1S ISAICIUISHUICTESEICNSIT)S SKIFDIWHES

LIRMINUR RO RNUTIUS U SRR ISR SEMMImMeUSWHENHIANFTIN e

SRS SIENSIUN TRIURNR R S SR AIG RIS SUAIUICTE SIS SN SIS RIS S
WIZE T SBN SN SHISIENS MU S UN RS LSHAMIHSI SRS IS /S n Smmensn
SHFIUICTISN S SISIFSISHIG A7

The SUN Business Network (SBN) Cambodia supports the International Code of Marketing of Breastmilk
Substitutes (BMS Code) and the importance of its articulation and effective enforcement in SUN country national
legislation to promote and protect optimal infant and young child nutrition. SBN Cambodia recognizes the
importance of early initiation of and exclusive breastfeeding in the promotion of optimal nutrition in early life and
reduction of child mortality, and the important role the private sector can play in providing breastfeeding support

to its workforce. SBN actively supports its members to implement programs to support maternal health and
breastfeeding in the workplace.
WS SBN STHHSI[SIEN SIS 8] BI[UMAIFTN TR A LMMIGEIGN LS 55 UFNUNg

WA A [ENURTENIFIME MY 12 SH{UMATIRSIMNGMNMEUSYMSIS[HE BMS
SHMAIGIIGPLNANNREE R TS
HUTIUIR MU S Gi& I ICN SR ANS SN U s8I SR I SFEIEAT AN (WHA) 9
All prospective SBN members are asked to disclose any production or promotion of food products or beverages
for children under 36 months of age, and declared compliance with the provisions of the BMS Code and
appropriate promotion of complementary foods as defined by the World Health Assembly (WHA).



